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EARTH HOUR 2020 HIGHLIGHTS

Earth Hour 2020 4.0 10

for public odvertising &

[ @ 100 electricity booths

for street art are sponsored by corporate

EH 2020 in Viet Nam called for a partners to promote the campaign
change in consumption behaviors to ol
. . million viewers
mltlgate Our |mpaCtS On ecosystems’ reached the compaign message

via social media %
|

particularly in three areas that currently
have the greatest environmental
impact: energy, plastic waste and

wildlife.
Key message: {_et’s change our 00 pionesting o et
consumption behaviors for a healthy enterprises of Earth Hour campoign
that created positive via website and media
ecosys tem. changes in the articles

community’s consumption
habits and supported

Activities: s FimeogRas ool
* Policy advocacy
* Inspiring corporates
* Communicating, educating and advocating Saviies
for behavior change for the Public participated in the

movement, with direct
commitment from the
Ministry of Natural
Resources and Environment
and the Ministry of industry
and Trade.

.. 63 provinces




EARTH HOUR 2020 D vincow MO i

44 LED SCREENS

for public advertising, supported by corporates in

shopping malls and shopping stores.

Main KV

-
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HAY THAY 801
HANHVI

VIMAT HE SINH THAI
KHOE MANH

Sub-KVs

.
i DIVERSE CHANNELS

NHUADONG LN
highlighted the key visuals and key message

of the campaigns: official fanpages, satellite
channels, website, newsletter, and screens in

offices, phone application, e-wallet.

BCO #AonmaLL

100 ELECTRICITY BOOTHS

in Hanei old quarter for EH2020’s awareness
raising Street art, supported by
Viet Nam Electricity Company (EVN)
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WE NEED TO HOLD OURSELVES ACCOUNTABLE Yoy
FOR THE EFFECTS OF CLIMATE CHANGE AND i I

REDUCE OUR ENERGY AND SINGLE USE
PLASTIC CONSUMPTION

WE NEED NATURE BASED SOLUTIONS FOR A
SUSTAINABLE BUSINESS FUTURE!

An effective response to this crisis requires a
global systemic change
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Goals

Land an exciting and thdught-provoking goings-on for people in Vietnam to

”get-in-touch” with Earth Hour.

Emphasize the critical role of nature in a healthy future and stimulate
sustainable actions, transformations in daily life habits.

Kick start a momentum on social media for society to roll around Earth
hour’s environmental themes, so people can still join in “together” but not
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EARTH

5 %" Main Activities
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TAT BEN MANG XA HOI THAM GIA SU KIEN TRUC TUYEN -

A 2 * ‘
Nhéc nh& ban bé va gia dinh tt dén va cac thiét bj Thay déi dién mao trang Facebook cGia ban béng TIEU {"EM ﬁlﬂ TRAI BAT
dién khéng can thiét trong va sau Gid Trai Dat. khung hinh dai dién va banner clia Gi¢ Trai D4t. Nhan
like, chia sé va theo ddi fanpage clia WWF-Viét Nam
dé cap nhat nhiing tin t'c méi nhat tir Gidy Trai D4t
2021.

Tham gia Su kién tryc tuyén - Tiéu diém Gid Trai Dt
2021 dé cing lan tod thong diép trén Internet vao
ngay 27 thang 3. Nhan vao day dé tim hiéu thém vé
sur kién toan cau nay (COMING SOON).

\T'o A4

CHINH PHUC THU THACH 30 NGAY DON XEM CHUONG TRINH

qi000

Theo dai trang Facebook cia WWF-Viét Nam & cung Dén xem chuong trinh Gig Trai D4t cla ching toi
cdng dong chinh phuc thir thach 30 ngay cla Gid Trai phat séng trén k&nh VTV tir ltc 8.00-9.00 t6i ngay 27
D4t 2021, thang 3 dé hi€u thém v& cac van d& mai trudng néng

nhat hién nay tai Viét Nam va trén thé gidi, va biét

minh c6 thé 1am gi @& mai trudng séng xung quanh

ban va cdia cd hanh tinh nay t6t dep hon (COMING
SOON).




Milestones

Communications Kick -off

Social Media kick-off

Press release

Brand exposure to all partners on materials
Kick-off communications on partners’
channels & digital platforms

30-day challenge

Earth Hour

VTV Talk show

1st Mar 25th Mar 27th Mar - 27th Apr

14th Mar 27th Mar
and so on EH Vitual Countdown Beyond EH Activities




Active Pillars

Government

* Advocate transformation in

Corporations and
Government to achieve
National Distribution
Commitment (NDC) and and
active participation in regional
and global agreements.

PPCs to commit to actions
and pledge/speak up for
nature.

Private Sectors

« EH2021 Heroes
Program.

* Beyond Earth Hour
initiatives.

« Climate change &
Energy
» Plastic

Public

« Speak up for Nature — Join
Voice for the Planet.
Celeb + KOL speak up or
perform on their own or linking
message to their productions.
Be a Hero for nature-
transform in their daily life.

« Share inspiring stories on
social media.






TARGET

Go

10+ KOLs
engagement

2 million reach
on social media

(&)
-

WWF

100.000+
engagement in
digital campaign

00

2000 turns of
joining mini-
games

10+ display Ads
screens

30+ media
partners

10.000
engagement of
30-day
challenge
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PLATFO RMS Upload and share EH21 assets/content package.

Attract the public engagement by challenges and online activities

WWE

SOCIAL MEDIA &
WEBSITES

* Interactive activities
* Educational contents
* Information posts

PRESS & MEDIA

* Press release

DIGITAL PLATFORMS

» Earth Hour exposures

PARTNERS' CHANNELS

TV

» Share and Adapt contents from Earth Hour

page/fanpage

* Talk show aired on VTV
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VTV Talk show

WWF

Time (est.): 20:00-21:00, 27th March 2021
Channel: VTV

e 1t D WA BO CONG THUONG
* Panelists: O Fouxig.
* Ministry of Nature Resources & Environment (MONRE) _
* Ministry of Industry and Trade (MOIT) Er CIE A _ 0 '0 g ;%NhﬂaTtinTgE:;g
« UK Embassy BA0 VE TANG OZON comunirzos - 30.03.2013

TIETI"“'- ANG LUONG | SAVE ENERGY

1
- Vi . o i ! R [
WWEF - Viet Nam P - .- " SAOW Al BAT AHEEARTI-I
Goals \ ek “t iy _

» Raise awareness of public sector about |
environment issues, encourage individuals to il | )
transform their daily habits.

* Inspire private sectors in taking actions in
operation transformation and joining coalitions
beyond Earth Hour.
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MONRE & MOIT

Target audience:

-  PPCs, local sectors in provinces
- Public audience

Communications activities

« Send out official dispatch to provinces and private sectors to engage more online activities in

EH21 this year.

« Sharing and Posting EH21 messages and contents on MONRE & MOIT’s earned channels.

SODOWEB RSS ENGLISH

ﬁ BO TAI NGUYEN'WA MOI TRUONG
MINISTRY OF NATURAL JOURCES AND ENVIRONMENT

¢
: £
# TRANG CHU GIGI THIEU~ TIN TUC - SUKIEN ~ THUDIEN TU & DANG NHAP

| paNHMYUC =

Tin tirc MOI Nghi quyét Bai hoi dai bigu toan quéc [an thar XIll clia B © Thai gian 1/3/2021 00:34:26 (GMT+7)

nguyén va mai truong

*Nghi quyét Dai hoi dai bi€u toan
qudc [an tha XIIl ctia Dang

* Lanh dao Bd TN&MT tiép céng dan
dinh ky théng 2/2021

*"Thach thirc" bién d&i khi hau hoan
toan cé thé Ia "déng luc” thay dai

*Bo TN&MT trién khai D& 4n phuc
hoi, phét trién hé thdng cay xanh
nh&m (ng phé tinh trang khan cap
vé BDKH, 6 nhiém mai truéng

TRANG TIN BO TRUONG
BO TAI NGUYEN VA MOI TRUGNG

*Thic ddy chuyén d&i s6 nganh tai 4

nguyén va moi truong

i Thong béo K& hoach dau gia quyén khai
Nganh TN&MT: "Doan két, ky cuong, déi mdi, SEERUEREGIEN VRSN S INED B2 A T
Bt R R U G ey dia ban tinh Nghé An (19/02/2021)

n d6 cay Viét Nam (Tree

Théna bao vé viée lira chon don vi t8

) BO CONG THUONG VIET NAM

=" MINISTRY OF INDUSTRY AND TRADE OF THE SOCIALIST REPUBLIC OF VIETNAM %*g"_: g )
¥ [C2 >

TRANGCHU  GIOITHIEU ~  TINTUC - VAN BAN PHAP LUAT ~

Thi hai, 01/03/2021 12:27

Lé ky két Ban ghi nh& hop tac trong linh vc
kinh té, thwong mai va nang lwong gitra B
Céng Thwong va Bang West Virginia

Huwéng t6i tang cueong hop tac trong 3 finh vuc try cot bao gdm
kinh té, thwong mai va nang Iwgng, ddng thoi thuc ddy phuc hdi
nén kinh té, tmg pho voi dich bénh Covid-19, dong gop mét cach

&

DVC TRYC TUYEN THONG KE ~ MEDIA ~

B Chinh phu chi dao thao g& khé khan
£ Iu thong hang héa do dich COVID-19

Quy hoach dién VIIi: Binh hwéng phéat
trién nganh dién Viét Nam trong twong
lai

Théng tin didu hanh xing dau tr 15h00

ngay 25/02/2021

Nhirng két qua bwéc diu cua sang kién
kinh té tuin hoan nganh Céng Thwong

QUY CHE ~

BO TRUGNG TIEP CONG DAN

VIET NAM
CONG THONG TIN BIEN T VE
{HIEP BINH THUONG MAI T 0O

1 TU VAN VIEN
NGHIEP VUA VA NHO
ONG THUONG

13



Partners’ channels (@

WWF

Communications channels of partners, including Universities, CSOs, Businesses, efc.

Advertising Screens Websites - Fanpages

SO |IeU Adsenger Win taxi passengers with 1 click

Tilé chuyén dsi

Internal communications

- Newsletters
-  Emalil



1)+ Beyond Earth Hour

EARTH

B UNFCCC VCEL VCCA
Race to Zero Vietnam Corporate | Vietnam Coalition for

Energy Leaders Climate Action
5 Mitigating Marine Plastic . N PAP
2 Debris in Viet Nam e o
. Approved on July 02, 2020, by the Minister of Vietnam National Plastic Action
PR Natural Resources and Environment Partnership
SR .-.-n-'


https://drive.google.com/file/d/1AxPe1Qjy2Q5UXeSC27YuWsjKtd6xwWFB/view?usp=sharing
https://vietnam.panda.org/en/our_work/climate_and_energy/vcel/
https://unfccc.int/climate-action/race-to-zero-campaign
https://weforum.ent.box.com/s/9lbagvg2pz64xj4uinswerc0usplurrl

BECOMING
EARTH HOUR 2021
PARTNERS




Roles of Partner

Partners can support WWF by becoming a Messenger to help spread the Earth Hours
message. In particular:

Appoint focal point to work and keep track with the work during the partnership

Support WWF’s Earth Hour 2021 spread the visuals and message of the campaign via
your communications channels within the agreed period of time.

Integrate the Earth Hour 2021 campaign into your communications campaign (If possible)

Provide needed materials (logo, trademarks,...) for WWF team to promote the partnership
during EH2021




PR & Communications Acknowledgement

EH WEBSITE

WWF
E-NEWSLETTER

EH E-REPORT

WWF
FACEBOOK POST

Logo

EARTH HOUR
OFFICIAL VIDEO

Name mention in EH
story

RACE TO ZERO
TRAILER

Logo

EH HIGHLIGHTS VIDEO
(BEYOND EH)

0006

Name mention in
Thank-you post

Logo

Logo

Logo

18
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©

WWF

Next Steps

IDENTIFY CHANNELS OF SUPPORT (quantity of channels,
indicators to measure quality of the channels...)

SIGN MOU BETWEEN WWF & THE PARTNER

EXECUTION

REPORT

142



JOIN EARTH HOUR 2021

" | For more details & corporate engagement
opportunities, please contact:

Ms. Nga Nguyen
Corporate Partnership Manager

Mobile: +84 903464546
Email: nga.nguyenthanh@wwf.org.vn

00+

EARTH
HOUR

20
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